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The skinny on the four most
popular ecofriendly fabrics.

ORGANIC COTTON Regular
cotton is an eco nightmare: It's har-
vested after a chemical defoliant
strips the plant’s leaves, and bleach-
ing dyes contain heavy metals—
even arsenic. Organic cotton is
grown without any pesticides or

Organic lines |
from Edun (left) \
and Theory

From Stella
McCartney's chemicals, and all dyes are made
spring/summer from vegetable matter. BAMBOO
mﬁﬂtm " The latest darling of the eco-

» | \ am;. TR minded set (Adidas has created a ,
o A ' r QL .‘ Ja | . and Edun designer shoe made entirely of the material), ]
2 m\ - E ..; - ) ) " Rogan Gregory bamboo creates velvety soft fabrics

= > 4 - and is a hardy renewable resource.
v HEMP Banish all thoughts of
+ hemp neckiaces! Hemp can be
] ) used to create everything from
‘.‘ purses to dresses. It grows quickly

and requires small quantities of
water, SOY Soy filters nitrogen
from the air, which reduces green-
yo—iffit’s house gas emissions and gives

es first.” clothes a silky feel. Unlike synthetic
un—a line of materials, all organic fabrics can be

Eco concerns are changing fashion—but
Blenpaesr % for how long? TEXT: LAURA DECARUFEL Grieve agrees. *1 see sof
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dress, made from n 2008, who isn’t going green? From the strip mall to the maison de ugly, people won’t bulg
recycled vintage
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couture. the eco-fashion echo resounds: Sales of organic cotton have Holt Renfrew

' E:::J:;?s. increased by 130 percent over the past four years, and the United Nations organic-cotton T-sHees ¢ l.u.i L_irvwla created 11,\'. Ali Hows .ﬂm’h \\'i_fk-fiw1|t easily composted and recycled.
has declared that 2009 will be the International Year of Natural Fibres. ®lts chose not to continue with it. “The brand didn’t keS8l with the fashion-
» such a buzzword,” says Julia Grieve, founder of Preloved, a Toronto-based ability that our customers expect,” says Atkin. (Ecc fifics that made the cut
line created from vintage clothing that counts Daria Werbowy, | filary Duff include Stella McCartney and Theory, as well as Pfiik Tartan and leenflo, X

and Ellen Page among its fans. “Everyone wants to be a part of it—1 think which have created organic-cotton T-shirt collections for | [nh\__| . Organic-cotton
At 889 Yonge, an upscale yoga studio and boutique not far from Holt Tell Tale Heart

it’s amazing,”
! Tee (578, Edun)

Renfrew, a holistic lifestyle—from non-toxic paint to fragrance-free skin

It’s also a natural progression. When An Inconvenient Truth burst into

public consciousness in 2006, it united all the global eco groups, from care—is the priority. There, the Loomstate (the organic-cotton brand dyed

organic foodies to hard-core environmental activists. It brought eco to the with vegetable matter) and Edun lines—both of which are designed by Rogan

masses—and the masses must be clothed. Gregory—are flourishing.

“We’re trying to do the research for our customers,” says

Today, more and more consumers are questioning the use of environment-

ally hazardous chemicals in fabric manutacturing, as well as the provenance Kathryn Findlay, a 1._1.~.h1nn buyer for 889 Yonge. To determine
whether a line is eco-friendly, Findlay grills her vendors. *We start

with fabric content,” she says. “Is it organic? Is it sustainable? /

of clothing and accessories made in regions like China and India that havea
poor record of workers’ rights and eny ironmental protection. In terms of

pollution, one doesn’t usually think of the textile industry as being on a par We're also concerned with carbon footprint: how far the clothes .y
with the chemical, mining and oil industries, but it is. Can fashion ever need to be shipped and how .rhf’ \\'nrl\'crls are treated.” Findlay
really go green? s this movement a fad or a real revolution? | points to Edun as a line that tu]_hll_s all of the above criteria. “Its ) N
“It’s so not a trend.” says Barbara Atkin, vice-president of fashion direc- mission is to have the cotton farmed, manufactured, dyed and 3
tion at Holt Renfrew. “This is all about social change. As a planet, we have shipped in one place,’ she says. \ 5

Holt Renfrew recently created an eco committee to support the green

to make a change—and fashion is part of that.” Atkin says that eco fashion
has been on her radar for about a decade. “We tested the waters in a very

quiet way, but unfortunately the lines [we saw in the past] weren't always

movement. Atkin, for one, is optimistic. “It’s a partnership between fash-

ion and consciousness,” she says. “As consumers are bombarded with Organic-cotton
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! I y . braided tank top
fashionable,” she says. “For our customers, we need to approach it from more products than they H_L't.'d. rh‘L‘_\' Il start to examine the values :;1. the AR BN Tartan)
fashion first: If they love the product, they'll be proud to wear it. If it’s just corporations that they’re doing business with. We don't need to march in the For details, see
a philosophy, everyone suffers.” i street. It will be a quiet revolution. Shopping Guide.
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